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- — Five fresh ideas from Bristol City
Centre Shopping: spring clean your
wardrobe in style

1. Denim designs
Denim plays a key role in fashion this spring. Check out the latest denim designs for men
and women in Gap, The Galleries which is currently offering 25% off all denim in-store.

2. Laced up

House of Fraser in Cabot Circus is celebrating the upbeat mood of spring with a clothing

(o] Thingstodo ~ Accommodation Events Food & drink collection that embraces the hottest trends. Introducing plenty of white, the latest range
Attractions, museums, Hotels, bed & breakfast, Events, festivals Restaurants, cafes. combines crochet details, intricate embellishment and lace to create a delicate and feminine
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’ Vst Bristol on Tw - one of Britain's 3. Maxx fashion
TK Maoc in The Galleries has a range of spring trends with up to 80% off the recommended
retail price. With pretty feminine shapes and beautiful embellishments, now is the time to

Book Bris| pack away dark coloured coats and brighten up with this season's fresh colour schemes.
4, Trendy tykes

Previous
overage

Joved arfists -

Feb 11th Search: ' P

r: An exhibition of the

i
4 v

| i . L Bestrates at ap N
- Bristol's official tc Keep children up-to-date with the latest fashion trends. Eskimo Kids on Penn Street has
- launched a new spring collection featuring Spanish designer label, Mayoral.
] When are you pli 5. Necessary accessories
| 1502/2011 Accessories in neutral tones are featured heavily this spring. Harvey Nichols in Quakers Friars
has a collection of shoes and handbags in natural shades, including Yves Saint Lauren
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My wardrobe: Carley Rugman

Make a
statement
in skinnies

Carley Rugman, 20, lives in
Hambrook, Bristol, and is o
member of Vanity, the girl fashion
band. She tells us about har style
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Valentine's Day in Bristol
Rormantic ideas for a perfect Valentine's Day in
Eristol - valentine gifts, places to eat and more!
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Gardens

The Bristal Aquarium ‘The Bristol Tourist Get closer to

A visit to Bristol Zoo
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Spring advertising campaign



Retaill Marketing Discover Bristol

Sprl ng Adve I‘tISI ng Over H0O0 stores - 3 shopping centres - Easy parking

BID 2 Advertising campaign

A
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Timing:25April to 5 Jun011

Keyobjective: To position BIA & ¢itg f Q4 .
centreasthe premierretail and leisure 9 ; &
destination in the South West = » ot - b

Campaigirationale:

Recent research has clearly shown we need to
significantly increase the regional awarene$she quality
I YR 0 NB I R idty cénffeshophigaftedfive a
are to attract those customers currently favoring shopping
trips to our competitor destinations

We need show how our shopping offer is a much richer,
more rewarding and unique offer because of the total

experience Bristol as a great city destination can offer ang
one that our competitors cannot match

The campaign uses a mix of media (outdoor, radio, onlind ; City Centre
to provide the optimum number of opportunities for our SHOPPING
target audiences to see and hear our messages.-talls e
action directviewers/listeners to online landing pages
where primaryand secondary messages are reinforced,
enabling measurable results and sigps.

Apple - House of Fraser - Harvey Nichols - Carluccio’s - All Saints
Debenhams - Primark - Marks & Spencer - Topshop - Bhs - HGM

MNew Look - Hollister - Boots - HMV - Gap - Urban Outfitters - Zara
TK Maxx » Gotswold Outdoor - WH Smith - Ted Baker - Kurt Geiger
Sanctuary Spa - The Entertainer - Monsoon « Virgin Media « Next
Laura Ashley - Waterstone's - Miss Selfridge - Aldo - Swarovski



Retall Marketing Update

A Primary messages
I Position Bristol city centre as the shopping capital of the South West
i t NBaSyild GKS aolfS IyR OK2A0OS | aa20Al 0SFK
I Communicate the unique appeal of shopping in Bristol as part of the Bristol experience

A Secondary messages:
i Highlight the quality of the shopping environment in Bristol city centre
i Promote the key retail brands available in Bristol city centre
i Change current negative perceptions (accessibility, parking)

I Encourage more customers to shop in Bristol city centre instead of or as a supplement
to their existing regional retail destinations of choice

i 9ailofAdaK W. NA&aG2f OAGe OSshdppidy @catbry LI | C

I Complement the discrete advertising and marketing campaigns promoting Cabot Circus
and The Galleries

Discover the South West’s

City Centre
SHOPPING
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Retall Marketing Update

Audience

A All potential shoppers living within a 80inute drivetime of Bristol city
centre, but resident outside Bristol, particularly
I Residentsin or near Bath, Swindon, Cheltenham, Gloucester and Taunton

A All potential shoppers living within a éfinute drivetime of Bristol city
centre, but resident outside Bristol, particularly
I Females aged 280

A All potential shoppers living within a 60inute drivetime of Bristol city
centre, but resident outside Bristol particularly

Prosperous families

Wealthy executives

Educated urbanites

Prosperougprofessionals

I Secure families

I Middle income families
I Aspiring singles
:

'|'
'|'
'|'
I Starting outs

Discover the South West’s
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Over 500 stores 3 shopping centres Easy parking Saltis RS I. - B - i visithristol co.uk/shopping
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Media

Timing

Campaign details

Bus advertising

Rail station posters

Radio advertising and promotion

Location

Audience

Frequency

Bus streetliners (200)

Media

5 Weeks starting 2
May

Timing

6 sheet posters
(14)

Bath (33)
Cheltenham (22)
Gloucester (18)
Stroud (10)
Taunton (47)
Wells (14)
W-SM (20)
Yeovil (10)
Swindon (26)

Location

All adults 15+
910,615

Audience

16.9

5 Weeks from 25 April [ Bath (4)

Cheltenham (3)
Gloucester (1)
Swindon (1)
Taunton (2)
W-SM (3)

Location

Weekly footfall circa 900,000

Audience

Frequency

Timing
Heart FM
onQ Ra b 2yt
Discover the South West’s

Over 500 stores 3 shopping centres Easy parking

4 weeks from 2nd May Bath, Somerset, Wilts, Glos

450,000
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Spring Advertising

A Calklto-action

I Bus, rail & radio advertising
A Go to www.visitbristol.co.uk/shopping

I Radio promotion
A Heart.co.uk
A Visitbristol.co.uk/shopping
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