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BID 2 Advertising campaign  

• Timing: 25 April to 5 June 2011 

• Key objective: To position Bristol’s city 
centre as the premier retail and leisure 
destination in the South West 

• Campaign rationale:  
– Recent research has clearly shown we need to 

significantly increase the regional awareness of the quality 
and breadth of Bristol’s city centre shopping offer if we 
are to attract those customers currently favoring shopping 
trips to our competitor destinations.  

– We need show how our shopping offer is a much richer, 
more rewarding and unique offer because of the total 
experience Bristol as a great city destination can offer and 
one that our competitors cannot match      

– The campaign uses a mix of media (outdoor, radio, online) 
to provide the optimum number of opportunities for our 
target audiences to see and hear our messages. Calls-to-
action direct viewers/listeners to online landing pages 
where primary and secondary messages are reinforced, 
enabling measurable results and sign-ups.  
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• Primary messages: 
– Position Bristol city centre as the shopping capital of the South West 

– Present the scale and choice associated with Bristol’s city centre retail offer  

– Communicate the unique appeal of shopping in Bristol as part of the Bristol experience 
 

• Secondary messages: 
– Highlight the quality of the shopping environment in Bristol city centre 

– Promote the key retail brands available in Bristol city centre  

– Change current negative perceptions (accessibility, parking)  

– Encourage more customers to shop in Bristol city centre instead of or as a supplement 
to their existing regional retail destinations of choice 

– Establish ‘Bristol city centre’ in place of ‘Broadmead’ as the key shopping locator 

– Complement the discrete advertising and marketing campaigns promoting Cabot Circus 
and The Galleries  
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Audience: 

• All potential shoppers living within a 60-minute drive-time of Bristol city 
centre, but resident outside Bristol, particularly 

– Residents in or near Bath, Swindon, Cheltenham, Gloucester and Taunton 
 

• All potential shoppers living within a 60-minute drive-time of Bristol city 
centre, but resident outside Bristol, particularly 

– Females aged 25-40 
 

• All potential shoppers living within a 60-minute drive-time of Bristol city 
centre, but resident outside Bristol  particularly 

– Prosperous families 

– Wealthy executives 

– Educated urbanites 

– Prosperous professionals 

– Affluent greys 

 
 

– Secure families 
– Middle income families 
– Aspiring singles 
– Starting outs 
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Media Timing Location Audience Frequency 

Bus streetliners (200) 5 weeks starting 2nd 
May 

Bath (33) 
Cheltenham (22) 
Gloucester (18) 
Stroud (10) 
Taunton (47) 
Wells (14) 
W-S-M (20) 
Yeovil (10) 
Swindon (26) 

All adults 15+ 
910,615 

16.9 

Media Timing Location Audience   

6 sheet posters 
(14) 

5 weeks from 25th April Bath (4) 
Cheltenham (3) 
Gloucester (1) 
Swindon (1) 
Taunton (2) 
W-S-M (3) 

Weekly footfall circa 900,000 n/a 

Media Timing Location Audience Frequency 

Heart FM 
30’ ads + online 

4 weeks from 2nd May Bath, Somerset, Wilts, Glos 450,000 11 

 
 
 
Campaign details 

Bus advertising 

Rail station posters  
Radio advertising and promotion  

 



• Call-to-action 
– Bus, rail & radio advertising  

• Go to www.visitbristol.co.uk/shopping 

 

– Radio promotion 

• Heart.co.uk 

• Visitbristol.co.uk/shopping 
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• Online coverage 

      VisitBristol.co.uk 

• Home page carousel 

• Shopping competition  

      4,170 entries 

• 19,085 page views to 

      shopping page during 

      campaign 

 
 
 

Spring Advertising 
 

 

Retail Marketing Update 



 
 
 

Spring Advertising 
 

Spring Advertising 
 

Dedicated landing page 
on Heart.co.uk 
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Lifestyle competition 
 

 

Somerset Life 
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Garden Life Show 
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What’s on Bristol 
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My Wardrobe – weekly  

feature to promote local 

Fashion and retail in the 

Evening Post 

 
Local fashion 
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My Wardrobe – 
weekly feature to 
promote local 

Fashion and retail in 
the Evening Post 

 
Local fashion 

 

Retail Marketing Update 



 
 
 

Event listings 
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Evening Post 
Diary planner 
featuring events 
in city centre 
Shopping area 



 
 
 

Royal wedding 
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Evening Post 

The Bristol Magazine 



 

 

 
Travel trade media 
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Coach Monthly Feature 



 
 

Bristol Motor Show 
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Area Magazine 



 
 
 

Destination feature 
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Blue Skies  

in-flight  

magazine 



 
 

Local media 
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Evening Post 



 
 
 

Trade media coverage 
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Retail Gazette 



• Monthly 
EasyJet 
coverage 
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Location, Location, Location 

 
 
 

Opportunities 
 

 Upcoming Initiatives & Opportunities 

• The Times Plus – national competition to promote city 

centre shopping 

• You’ve got a friend in Bristol - shopping focus through Kat 

Walker 

• Father’s Day opportunities 

• My Wardrobe feature - contact Anna Slade 

• Holiday shopping and back to college 

• Daily Facebook & Twitter updates & monthly e-newsletter 

o Send offers, sales, new products, general news 
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