Date
Dear Name, 

BROADMEAD BID 2 – NEWSLETTER AND QUESTIONNAIRE 
I am writing to confirm that we are launching a second Broadmead BID, which will maximise for existing retailers the opportunity presented by the opening of Cabot Circus.

BID 2 will generate the money needed for a powerful marketing campaign that will draw to existing Broadmead shoppers attracted by the spectacular £500m Cabot Circus development.

It is estimated that the number of shoppers attracted to Bristol city centre will more than double to 26 million when the new development opens - skilful marketing is required to ensure that existing retailers benefit from this outstanding opportunity. 

A YES vote for BID 2 will also allow us to match the high cleansing and street maintenance standards being set by Cabot Circus, ensuring that shoppers can enjoy one single seamless retail experience. 

We are proud of the achievement of the first Broadmead BID, which over three years raised some £1 million from retailers – and unlocked further investment totalling £10million from property owners, the local authority and RDA. BID 2 will build on this achievement. Thank you for your support, we simply could not have achieved this without the support of the retailers. 
I enclose a copy of the latest newsletter outlining our approach, which as you will see is built on consultation and serious engagement with our retailers. 

As part of this collaboration with retailers I attach a questionnaire. We highly value your views and input and would be grateful if you could take the time to complete this and return by 22 August. 
Yours sincerely 

John Hirst 

Broadmead Manager 
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